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El Pollo Loco Ignites Brand with ¡Feel the Mexcellence!SM

   
Multimedia Blitz  

Commercials, Social Media Networks, Restaurant Merchandising, and Coupon Mailers 
Align to Showcase Hand-Grilled Chicken, Freshly Prepared Salsas and More    

 

COSTA MESA, Calif. (July 18, 2011) – The nation’s flame-grilled chicken leader, El Pollo Loco, 

is firing up the brand this month through a multi-faceted campaign that includes new television 

and radio ads, new social media components and new in-restaurant signage, all highlighting 

what sets El Pollo Loco apart from others in the world of fast food – a passion for flavor, expert 

preparation, and a quality experience.  

 

As part of the overall brand reinvigoration, the flame-grilled chicken leader this month began 

airing new television commercials as part of its El Pollo Loco ¡Feel the Mexcellence!SM 

campaign. The commercials feature menu items made by hand in El Pollo Loco restaurants, 

including the chain’s signature offering – fresh, natural, citrus-marinated chicken grilled to 

perfection over flames by experienced Grill Masters backed by over 35 years of El Pollo Loco 

expertise.  

 

“This powerful multi-media campaign highlights our passion for excellence and clearly shows 

consumers how El Pollo Loco provides a refuge from typical fast food,” said Mark Hardison, 

Vice President of Marketing. “We start making lunch before most people eat breakfast, chopping 

fresh cilantro, sautéing Serrano peppers, and much more. Our El Pollo Loco ¡Feel the 

Mexcellence!SM campaign is a celebration of all things that make us great and we’re excited to 

shout that to the masses.” 

 

El Pollo Loco guests will also notice a change inside restaurants with re-vamped signage and 

displays reinforcing the new El Pollo Loco ¡Feel the Mexcellence! SM theme. Even guests’ 

register receipts will feature something new - customized messages that play off their orders, 

such as, “We hope you enjoy your taquitos. We sure enjoyed making them.”  

 

The new television ads stem from a very public commercial shoot that took place June 23, 2011 

in front of the El Pollo Loco restaurant on Sunset Boulevard in Los Angeles.   

--more-- 



 

Given El Pollo Loco’s commitment to quality, flavor and preparation, along with the fact that 

much of El Pollo Loco’s menu is already made by hand, about the only thing that could enhance 

El Pollo Loco’s chicken would be to make the fire used to grill it. Scenes from the day’s event 

are featured in the new television commercials with El Pollo Loco crew members participating in 

the fire-by-hand event.  

 

Hundreds of spectators cheered as El Pollo Loco attempted to make fire by hand. El Pollo Loco 

chose 50 of its top crew members to vigorously pull the ropes of a massive 25-foot bow drill – a 

device that moves a spindle back and forth until it generates enough friction to create an ember. 

The goal was to generate enough friction to create fire by hand.  

 

The El Pollo Loco ¡Feel the Mexcellence!SM campaign also introduces fans to a fully revamped 

Facebook page and an innovative Pass the Flame game that will launch July 18. To play, fans 

simply visit www.facebook.com/ElPolloLoco and click on the “¡Feel the Mexcellence!℠” tab on the 

left. They’ll be able to use their left and right arrow keys to create their own “flame” from a virtual 

bow drill. When flame rises to a certain level on screen, users will be able to pass it to their 

Facebook friends. After three passes of the flame, participating fans will receive a coupon. El 

Pollo Loco’s new Facebook page will also host videos from the making of the bow drill 

commercial, featuring behind-the-scenes footage.  

 

Coinciding with the campaign launch are two enticing consumer offers: a $5 deal for El Pollo 

Loco’s 2-piece Leg & Thigh Combo, which comes with a choice of two classic sides and a drink, 

and El Pollo Loco’s whole chicken (eight pieces) for $10 with eight free tortillas. Both deals are 

available through the end of July, 2011. 

 

The new multi-faceted marketing campaign is the first since El Pollo Loco announced earlier this 

year the selection of Hollywood, CA-based goodness Mfg. as its new advertising agency of 

record. Following an extensive search, goodness Mfg. was picked to handle strategic marketing 

and communication needs for the nation’s leading flame-grilled chicken chain, including English- 

and Spanish-language creative (broadcast and digital), in-restaurant merchandising and local 

restaurant marketing. 

 

The television commercials will air in Los Angeles, Bakersfield, Fresno, Las Vegas, Phoenix, 

Portland, Reno, Rio Grande Valley, Sacramento, San Antonio, San Diego, San Francisco and 

Santa Barbara in a mix of both English and Spanish. New radio spots will also air in Salinas, 

Palm Springs, Phoenix and San Francisco. 

--more-- 

https://mymail.elpolloloco.com/exchweb/bin/redir.asp?URL=http://www.facebook.com/ElPolloLoco


 
 
About El Pollo Loco 
 
Headquartered in Costa Mesa, California, El Pollo Loco, Inc. currently operates more than 400 
restaurants located primarily in California, with additional restaurants in Arizona, Colorado, 
Connecticut, Georgia, Illinois, Nevada, Oregon, Texas and Utah.  El Pollo Loco’s menu features  
its signature citrus-marinated, flame-grilled chicken in individual and family-size meals served 
with warm tortillas, freshly prepared salsas and an assortment of sides.  El Pollo Loco also 
serves a variety of Mexican-inspired entrees featuring the chain’s citrus-marinated, flame-grilled 
chicken, including Pollo Bowl® entrees, pollo salads, grilled burritos, tacos and more.  For more 
information, visit www.elpolloloco.com.  
 
About goodness Mfg. 
goodness Mfg. is a new breed ad agency of 300 world-class creatives and technologists, 
helping brands create deeper, more meaningful conversations with consumers in an evolving 
media landscape. Based in Hollywood, CA., the agency is also home to a fully integrated digital 
production studio.  goodness Mfg.’s founders are five former CP+B principals who have helped 
create some of the most significant brand phenomena of the last decade for Burger King, 
Google, GT Bicycles, IKEA, LucasArts, Miller High Life, Mini Cooper, Slim Jim and TRUTH Anti-
Smoking. goodness Mfg.¹s client roster now includes El Pollo Loco, American Cancer Society, 
Bolthouse Farms, CODA Automotive, Google, ING Direct, LucasArts, Newegg.com, P&G, 
Toshiba Consumer Electronics and more. www.goodnessmfg.com 
 
 
Follow El Pollo Loco on Twitter: http://twitter.com/ElPolloLoco 
Be an El Pollo Loco Fan on Facebook: http://www.facebook.com/ElPolloLoco 
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